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‘Scream’ returns to satirize
new ‘golden era’ of horror
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SPOTLIGHT

TITO, VIG AND JOEY STILLNOT QUITTING,
BREAKING TRENDS AS THEY GELEBRATE
o0TH YEAR IN THE BIZ

By Allan Policarpio
@alpolicarpio

For Sen. Tito Sotto, Vic Sotto and
Joey de Leon, it was quite ser-
endipitous that “Eat Bulaga!” re-
newed its contract with GMA Net-
work on the year they’re marking
their 5oth anniversary as a trio.

Their  partnership—pop-
ularly known as Tito, Vic and
Joey or simply, TV] — started in
1972 on the gag show “OK Lang.”

They would go on to work
together in such projects as the
variety show “Discorama” and
the sitcom “Iskul Bukol,” before
hosting “Eat Bulaga!” in 1979 on
its first network, RPN 9.

“Just in case some of us hav-
en’t realized yet, Tito, Vic and Joey,
our group, is celebrating our 5oth
year—our golden anniversary,”
Sen. Tito said in a recent virtual
conference announcing the exten-
sion of partnership between GMA
7 and “Eat Bulaga’s” producer,
TAPE Inc. that has been in place
for 27 years now. “If we count the
other shows we did before ‘Bula-
ga, that’s already 50 years!”

“Abangan niyo ‘yan (an-
niversary celebration). Ma-
mimigay kami ng ayuda at
maintenance [medicine],” Joey
quipped, drawing laughter.

“Eat Bulaga!” aired on RPN 9
from 1979 to 1989 and ABS-CBN
from 1989 to 1995, before set-
tling in GMA 7.

Template for noontime show

And throughout its 43-year
history, the show managed to set
the template for the noontime
variety format, and continued to
evolve with its line-up changes
and various new segments.

“From the get-go, I felt like we
had a good sense of the pulse of
the people—what they like, what
they don't like,” Sen. Tito said.

And you can’t spell “pulso”
without “puso,” Joey pointed out.
While keeping up with trends is
a must to survive in show biz, it's
equally important to break them
and create them.

Back in the late 1970s and ear-
ly 1980s, most television hosts

dressed more formally, wore
tight-fitting or distressed jeans
and regular shirts.

“Di kami nawala sa pana-
hon—sumasabay kami o kami ang
nagpapauso. When we were start-
ing out, my Converse sneakers
were of different colors, we wore
our hair long. Sometimes, we put
on shorts—much to the annoy-
ance of our bosses,” Joey recalled.

“I remember getting a memo
one day. The bosses told me they
didn’t care if my clothes were
branded. Back then, wearing a suit
and tie was the norm,” he added.

“But I believe that gradually
changed because of ‘Eat Bulagal
and its hosts,” he surmised.

Tito, Vic and Joey has been
hosting the show for over four
decades now but never did feel
burned out, or think of quitting.

‘Therapy’

For Sen. Tito, hosting and
watching the program were his
“therapy,” especially after en-
tering politics in 1988.

“When I first got into politics
(as Quezon City vice mayor), I
made sure to focus on my work,
so it took a long time before I was
able to come back. The work load
became heavier after I became a
senator and senate president,” he
related.

And despite the ongoing pan-
demic, Joey still finds hosting the
show enjoyable. “We can smile
and laugh behind our face masks...
We enjoy our jobs, so we never re-
ally felt burned out,” he said.

While Tito, Vic and Joey have
branched out into different fields
throughout their enduring ca-
reers, “Eat Bulagal,” they agreed
will always be their core. “The
most important thing is that we
enjoy our time with our fellow
dabarkads—spending time with
each other, talking to each other,
‘Marites-an’ (gossiping),” Vic said.

“Eat Bulaga!’ strengthened our
relationship. We have branched
out to production or movies, but
we will always come back to this
show,” Vic said. “The show is a big
part of our lives. It’s in our blood,
flowing in our veins.” wa
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Wendell Ramos finally
gets to hold his newborn
for the 1st time
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Alden Richards’
food for the soul
to prevent burnout

By Allan Policarpio
@alpolicarpio

Iden Richards isn’t one

to publicize his charity

work, so not a lot of peo-

ple know that he has actu-
ally been sponsoring education
of underprivileged children
and young adults for the past
eight years.

In fact, some of the schol-
ars themselves didn’t know
that it was the GMA 7 star help-
ing them go to school.

“It's my food for the soul.
Sometimes, in life, when you do
the same things over and over
again, burnout is always there.
To get rid of that burnout, I find
scholars or extend help to differ-
ent foundations. But I don't tell
them it's me—I ask others for
help and do it for me,” he told
the Inquirer in a virtual confer-
ence for his Jan. 30 documen-
tary-style concert, “ForwARd:
Meet Richard R. Faulkerson Jr.”

“All T get are photos of
them. They don’t know it’s
me,” he added. “That’s how
I have been doing it the past
couple of years.”

Alden has sent 14 scholars
to school: two of them recently
graduated college with degrees
in information technology and
electrical energy, respectively;
the others—whose grade levels
range from elementary to col-
lege—are currently studying.

“There was a time when I
had no idea that I already had
that many scholars. It’s usually
after a pay day that I look for
new ones to help,” he related.

Up until last year, his phil-
anthropic efforts were mostly
carried out by him and people
he closely worked with. But
with the creation of Alden’s AR
Foundation, Alden plans to ex-
pand the scope of initiative.

Formally registered last Sep-
tember, the charity organization
aims “to raise and grant funds to
scholars who aspire to achieve
their full potential” and become
“well-rounded, confident and
responsible individuals.” Edu-
cation is a matter Alden feels
strongly about, he said, because
he knows what it was like having
the desire—but not the resourc-
es—to study.

‘I know how it feels’

“Poverty is a hindrance to
education. I know how it feels
wanting to go to school, but
not having means to do so. I
experienced that when I was
younger. And I don’t want that
to happen to kids today. With
this cause, I hope I can help
break the cycle,” Alden said.

This project isn’t going to
be a one-off thing. Now, the
30-year-old actor has a team
helping him map out his foun-
dation’s future plans. “I have
good people behind me. We
have talked about how big our
budget has to be by 2025 if we
were to take this number of
new scholars while sustaining
the existing ones,” he related.

“Granting scholarships is
just the first stage... We have big-
ger plans in the coming years,”

Richards

he added. “We want holistic de-
velopment for the kids.”

Asked why he finally decid-
ed to make his efforts public,
after years of working behind
the scenes, Alden said he want-
ed to let people know that, “in
these trying times,” the AR
Foundation’s doors are open.
“I want to let them know that
the foundation is there for de-
serving kids struggling with
education,” he said. “In fact,
we have already gotten a lot of
inquiries.”

Introducing the foundation

Inspired by documenta-
ry-inspired concert specials by
foreign artists on streaming
platforms, Alden figured that
the concept could be an effective
way to introduce AR Foundation
to the public. “I thought, ‘Why
not do a concert, so the viewers
can have a deeper understand-
ing about how the foundation
came about? Where
is Alden

think of only toward the end
of their careers, Alden said los-
ing his mother at an early age
compeled him to grow up fast-
er. “I lost my mom at 17, so I
matured early. I got motivated
to help others,” he said.

“It all started with my fam-
ily. But now that I'm blessed
with a good career, I have a
bigger platform to spread in-
fluence,” he added.

‘A deeper calling’

Unlike his previous concerts
that put the spotlight on him
and his performing talent, the
music setlist for “ForwARd” is
meant to accentuate its narra-
tive: The life journey of Richard
R. Faulkerson Jr.; how he be-
came Alden Richards we know
now; the

coming
from?"”
he said.
“I want
to show
[what] I
stand for
... fight for.”
When
some mem-
bers of the
show biz
press point-
ed out that it
was mature of
him to pur-
sue projects
that some
celeb-
rities

Alden Richards &

milestones; and the path that
led him to creating his own
foundation. (For tickets and
more information, visit Tick-
etzme.net and AR Foundation’s
official Facebook page.)

Directed by Frank Lloyd
Mamaril and produced by
FLM Creatives and Produc-
tions, the fundraising digital
show will have Alden revis-
iting the place he grew up in
Laguna, and doing produc-
tion numbers with his foun-
dation’s beneficiaries.

“The way the songs and per-
formances are laid out conforms
to the narrative of the docu-
mentary... There are mellow and
nostalgic songs and something
happy and inspirational,” Alden
said. “What I had been show-
ing about my life in my past
shows was just the tip of
the iceberg. There’s
a deeper calling
and I want
to show

that.” Na




